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LexisNexis Intellectual Property is a reliable partner

Part of RELX Group

• Elsevier & LexisNexis

• 2021 revenue: € 8.3B

• # of employees: over 33,500

• Offices in 40 countries, clients in >150

LexisNexis Intellectual Property Solutions

• Over the past 5 years we have invested

close to € 100M in our IP solutions

• We offer 4 main solutions that span

the complete patent workflow

• Serving the USPTO for over 50 years, 

helping to digitize and streamline the prosecution process
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PatentSight gives strategic insights in many use cases

Portfolio Management

Licensing

Technology Field 

Analysis

Trend Scouting

SDG Reporting

Spotting Innovators

IPO Analysis

Benchmarking

M&A Analysis
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~3 300 000  filings per 
year

~8 500 per day



Question? Go to: slido.com #mmc2019Question? Go to: slido.com #mmc2019 6

PatentSight Solves 4 main challenges

Legacy problems: PatentSight‘s solutions:

Mapping all worldwide patents to 

their ultimate owner

Providing industry leading legal 

status information

Point in time historic data, enabling 

true trend analyses

Scientifically proven and industry-wide 

accepted indicators

No accurate trend analysis possible

Legacy indicators with limited 

applicability, often put in black boxes

Incomplete ownership information

Ambiguous legal status information, 

not readily available for analytics
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Information advantage from patent quality metrics

Patent data can help to early recognize technology trends. However, not all patents will turn into products. Appropriate metrics are required to 

identify patents with a high commercial value.

Information flow: From invention to product

Time

Decision to 

develop product 

based on 

invention

Patent

application for 

invention
First rumours

of new product
Official 

confirmation
Product

launch

Patent

publication

Confidential

information

Publicly available

information
Decisive time advantage when 

using information from patent 

quality metrics



The Patent Asset Index - Methodology
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Data quality, reporting date and patent asset index – a powerful combination
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Reporting date

Apple
Value of patents citing 

Swatch as prior art

The first Apple Watch was 

launched in 2015

First rumours that Apple 

might be developing a  

wearable device (2011)

The first iPhone was 

launched in 2007
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Anastasia Churilova & Karen Metcalf 

Lexis Nexis – IP 
Anastasia.Churilova@lexisnexis.com

Thank you!! 


